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Simplified Chinese edition of a New York Times bestseller and the Pulitzer Prize-winning book ANGELA'S ASHES: A Memoir (Part 1 of 3) by
Frank McCourt. Despite extreme poverty and desperation of his childhood McCourt recounts his early age in an affecting and uplifting voice
in this luminous memoir. In Simplified Chinese. Distributed by Tsai Fong Books, Inc.
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Traditional Chinese edition of Becoming: A Guided Journal for Discovering Your Voice
Your voice as biometric data, and how marketers are using it to manipulate you Only three decades ago, it was inconceivable that virtually
entire populations would be carrying around wireless phones wherever they went, or that peoples’ exact locations could be tracked by those
devices. We now take both for granted. Even just a decade ago the idea that individuals’ voices could be used to identify and draw
inferences about them as they shopped or interacted with retailers seemed like something out of a science fiction novel. Yet a new business
sector is emerging to do exactly that. The first in-depth examination of the voice intelligence industry, The Voice Catchers exposes how
artificial intelligence is enabling personalized marketing and discrimination through voice analysis. Amazon and Google have numerous
patents pertaining to voice profiling, and even now their smart speakers are extracting and using voice prints for identification and more.
Customer service centers are already approaching every caller based on what they conclude a caller’s voice reveals about that person’s
emotions, sentiments, and personality, often in real time. In fact, many scientists believe that a person’s weight, height, age, and race, not to
mention any illnesses they may have, can also be identified from the sound of that individual’s voice. Ultimately not only marketers, but also
politicians and governments, may use voice profiling to infer personal characteristics for selfish interests and not for the benefit of a citizen or
of society as a whole. Leading communications scholar Joseph Turow places the voice intelligence industry in historical perspective, explores
its contemporary developments, and offers a clarion call for regulating this rising surveillance regime.
Traditional Chinese edition of Sharks Fin and Sichuan Pepper:A Sweet-Sour Memoir of Eating in China, praised as one of the best travel food
writings. Fuchsia Dunlop writes for Gourmet, Saveur, the Financial Times, and Time Out. In Traditional Chinese. Annotation copyright Tsai
Fong Books, Inc. Distributed by Tsai Fong Books, Inc.
Report and speeches at the [third] annual meeting of the Church Pastoral-aid Society, May 8, 1838.
The Cat in the Hat takes Young Cat in tow to show him the fun he can get out of reading.
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Traditional Chinese edition of Mr. Penumbras 24-Hour Bookstore, Robin Sloan's bestselling adventure novel that uses today's technology to
solve a ancient mystery. The book is named Amazon Best Books of the Month, October 2012. In Traditional Chinese. Annotation copyright
Tsai Fong Books, Inc. Distributed by Tsai Fong Books, Inc.
Calling for future law reform, Burdon questions if you will have privacy in a world of ubiquitous data collection.
?????????,??????????,??????????????????????·???????,?????????,???????????????????,???????????????,?????????.......

A traumatic event near the end of the summer has a devastating effect on Melinda's freshman year in high school.
Your voice as biometric data, and how marketers are using it to manipulate you Only three decades ago, it was
inconceivable that virtually entire populations would be carrying around wireless phones wherever they went, or that
peoples' exact locations could be tracked by those devices. We now take both for granted. Even just a decade ago the
idea that individuals' voices could be used to identify and draw inferences about them as they shopped or interacted with
retailers seemed like something out of a science fiction novel. Yet a new business sector is emerging to do exactly that.
The first in-depth examination of the voice intelligence industry, The Voice Catchers exposes how artificial intelligence is
enabling personalized marketing and discrimination through voice analysis. Amazon and Google have numerous patents
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pertaining to voice profiling, and even now their smart speakers are extracting and using voice prints for identification and
more. Customer service centers are already approaching every caller based on what they conclude a caller's voice
reveals about that person's emotions, sentiments, and personality, often in real time. In fact, many scientists believe that
a person's weight, height, age, and race, not to mention any illnesses they may have, can also be identified from the
sound of that individual's voice. Ultimately not only marketers, but also politicians and governments, may use voice
profiling to infer personal characteristics for selfish interests and not for the benefit of a citizen or of society as a whole.
Leading communications scholar Joseph Turow places the voice intelligence industry in historical perspective, explores
its contemporary developments, and offers a clarion call for regulating this rising surveillance regime.
This is a book about what privacy is and why it matters. Governments and companies keep telling us that Privacy is
Dead, but they are wrong. Privacy is about more than just whether our information is collected. It's about what we do with
that information. And in our modern society, that's pretty much everything we do, from GPS mapping to texting to voting
to treating disease. We need to realize that privacy is up for grabs, and we need to craft rules to protect ourhard-won, but
fragile human values like identity, freedom, consumer protection, and trust. Author Neil Richards shows what privacy is,
why privacy matters, and how we can build a better digital future together.
"This book examines the current state of global media distribution today, including legacy and born-digital media
industries, and the social, cultural, and economic impact of the digital distribution ecosystem"-??????????????????? ???????????????????????????????? ???????????????????????????????????????????????????
????????????????????????????????????????????????????????????????????? ????
???????????????????????????????????????????? ???????????????????????????????????????????????
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Traditional Chinese edition of Wild: From Lost to Found on the Pacific Crest Trail, Cheryl Strayed's acclaimed bestselling
memoir, Amazon Best Books of the Month, March 2012, and the first Oprah's Book Club 2.0 title. In Traditional Chinese.
Annotation copyright Tsai Fong Books, Inc. Distributed by Tsai Fong Books, Inc.
Unravelling some spectrums of autism through the short, captivating accounts of a mother’s own experiences, this book
is an inspirational read and an eye-opener. The perseverance of a mother’s love triumphs against all odds to see the
unlocking of a maze – the little known atypical world of autism. “In this book, we are allowed into the honesty of Aaron’s
struggles; his questions of ‘why me?’; his own spiritual development; his inspiring progress and determination to learn
actions and behaviours that would make him appear ‘normal’, to fit in like everyone else. The result: he has ‘publicly
and officially lost his autism stigma.” Pastor Anne Iuliano (Sydney) “A must-read for families coping with autism! This
book offers pragmatic suggestions for coping with the uncertainties in the patterns of behaviour of autistic children.
Autism has such a wide spectrum that plausibly no two cases are alike.” Dato’ Leela Mohd Ali, Trustee and CEO of
PENYAYANG (a Malaysian NGO) “It is a book that everyone must read. It will enlighten us on what the ‘power of love’
can accomplish. Read it, understand it, experience it, and declare it!” Rev. Wong Kim Kong, JMN (Kuala Lumpur
????????????????????6000???,???2000???????,??????????????,??????????????????????????
A revealing and surprising look at the ways that aggressive consumer advertising and tracking, already pervasive online,
are coming to a retail store near you By one expert's prediction, within twenty years half of Americans will have body
implants that tell retailers how they feel about specific products as they browse their local stores. The notion may be
outlandish, but it reflects executives' drive to understand shoppers in the aisles with the same obsessive detail that they
track us online. In fact, a hidden surveillance revolution is already taking place inside brick-and-mortar stores, where
Americans still do most of their buying. Drawing on his interviews with retail executives, analysis of trade publications,
and experiences at insider industry meetings, advertising and digital studies expert Joseph Turow pulls back the curtain
on these trends, showing how a new hyper-competitive generation of merchants--including Macy's, Target, and
Walmart--is already using data mining, in-store tracking, and predictive analytics to change the way we buy, undermine
our privacy, and define our reputations. Eye-opening and timely, Turow's book is essential reading to understand the
future of shopping.
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Page 2/3

Access Free The Aisles Have Eyes How Retailers Track Your Shopping Strip Your Privacy And Define Your
Power

??????????,????????????????.??????????????,????????????????????????.
????????????????????????????????????????????????????????? ??????????????????????——???????? ????
????????????? ??????????? ??????????Litsy?????????????????????????????? ??????????????????????????????????
??????????????????Goodreads??????????????????????????????????????????? Apple TV??????
???????????????????????????????????????????????
?????????????????????????????????????????????????????????——??????????????? ???????????????????????????
????????????????????????????????????????????????????????????????????????……
??????????????????????????????????????????????????…… ?????????????????????????????????????????????????
????????????????????????????????????????????????????????? ?????????????????????????????????????????????
???????????????????????????????????????????????????????????????????????????????????????????????????????
????????? ?????? ?????YouTuber Fion ???????????? ??? ???????? ??? ?? ??? ???????????

Conceived by Chris Grey, the Very Short, Fairly Interesting and Reasonably Cheap series offers an antidote to conventional
textbooks. Each book takes a core area of the curriculum and turns it on its head by providing a critical and sophisticated overview
of the key issues and debates in an informal, conversational and often humorous way. Looking beyond the usual colonial narrative
of the subject, Amanda Earley encourages the reader to think reflectively and critically about overlooked aspects of International
Marketing such as power relations, history, ethics, culture and politics. Examples are provided throughout with coverage of studentfriendly brands such as Apple, Facebook and Google and their role in international marketing practices today. The author draws
on history and the colonial era as well as illustrating the failure of American brands to break into other markets. There are also
gritty, thought-provoking examples around racial divides in Asia and Australia. Need another "VSFI" book? Browse the series here
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Traditional Chinese edition of Paper Towns by John Green, a science fiction thriller. In Traditional Chinese. Distributed by Tsai
Fong Books, Inc.
A new vision of money as a communication technology that creates and sustains invisible--often exclusive--communities "In an
engaging and timely work, brimming with fascinating anecdotes and historical and literary references, Lana Swartz brilliantly
illustrates how financial technologies are quietly transforming how we socialize and what it means to belong."--Jonathan Zittrain,
author of The Future of the Internet: And How to Stop It One of the basic structures of everyday life, money is at its core a
communication media. Payment systems--cash, card, app, or Bitcoin--are informational and symbolic tools that integrate us into,
or exclude us from, the society that surrounds us. Examining the social politics of financial technologies, Lana Swartz reveals
what's at stake when we pay. This accessible and insightful analysis comes at a moment of disruption: from "fin-tech" startups to
cryptocurrencies, a variety of technologies are poised to unseat traditional financial infrastructures. Swartz explains these
changes, traces their longer histories, and demonstrates their consequences. She shows just how important these invisible
systems are. Getting paid and paying determines whether or not you can put food on the table. The data that payment produces is
uniquely revelatory--and newly valuable. New forms of money create new forms of identity, new forms of community, and new
forms of power.
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